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Is your company 
acting quickly 
enough on climate 
change and 
sustainability?



• The Climate Change Act 2008

• The European Climate Law 2021

• Inflation Reduction Act 2022
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A clear destination: 
A sustainable 
economy by 2050



Two options: your choice
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Put off:
Stay in the pack

01
Get ahead:
Strategic advantage

02



P
Political

E
Economic

S
Social
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Strategy: 
From PEST to PESTLE

T
Technical

L
Legal

E
Environmental
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Where to play 

and how to 

win

Sustainability

Action

Plan

Where to play 

and how to 

win

sustainably
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Is your company 
acting quickly 
enough on climate 
change and 
sustainability?
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What can the ad 
industry do 
about it?
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All change starts 
with a moment 
of leadership…



This is our moment



Sustainable
Action
Plan
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Help is at hand for those who make 
the choice



Ad Net Zero Action Plan
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Action 01

Action 02

Action 03

Action 04

Reduce emissions from 
company operations

Action 
05

Reduce emissions from 
advertising production

Reduce emissions through 
awards & from events

Harness advertising’s power to 
support behavior change

Reduce emissions from 
media planning & buying



Ad Net Zero
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Training Sharing
Experience

Tools



Sustainable
Action
Plan
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Future proof your business:
Set it up for sustainable success

The way 
we work

Our products 
& services

Suppliers Customers
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So advertising 
can do what 
great advertising 
has always 
done…
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Powerful 
campaigns 
that shape 
popular 
culture
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Helping 
people see 
better
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Normalising 
the new 
choices
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And 
socialising  
sustainable 
behaviours
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Solving 
problems 
with fresh 
thinking
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Presenting 
all kinds of 
personal 
benefits
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Delivering 
better 
results for 
everyone



Let's change the way we work 
and change the work we make.
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Thank you

Sebastian Munden
Chair, 
Ad Net Zero

Sebastian Munden


